
 

IMPA
IN H

 
Betül G

Istanbul
Sütlüce,
E-mail: 
Receive
 
Copyrig
Academ
in any m

 
ABSTR

This stu
universi
study u
preparin
the liter
size is 
instituti
modelin
universi
impact 
other di
business
corpora
employm
corpora
 
Keywor
Educati
 
JEL: I2
 
ÖZET  

Yük

Bu çalı
ekonom
çalışma
şekilde 
üniversi
zaman 

P

ACT OF
HIGHER

THE

GÜR  

l Commerce
, Istanbul, T
betulgupse

ed Decembe

ght © 2015 
my of Scien
medium, pro

RACT  

udy assess
ities on econ

uses quantit
ng the ques
rature is use
selected an
on of highe

ng and com
ity are put 
is analyzed
imensions. 
ses operatin

ate reputatio
ment and so

ate reputatio

rds: Corp
on, Structur

25, L14 

kseköğretim

ışmada, bir
mik etkileri 

da veriler 
kabul göre

itelerinde y
ve ekono

Published Onlin
h

F PERC
R EDUCA

 CASE O

e University
Turkey  
e@yahoo.co
er 29th, 201

Betül GÜR
ces License
ovided the o

es the effe
nomic impa
tative resea
stionnaire, a
ed. In the stu
nd students
er education
mponents th

in order o
d with a ma
The concep
ng for prof

on has macr
o on, the stu

on in the con

orate Repu
ral Equation

mde Kurum

r yükseköğ
değerlendir
anket yolu
en 6 boyu
yapılması k
omik kısıt 

e January 2015
http://doi.org/

EPTION
ATION O
OF A FO

y- Sütlüce K

om 
4  

R. This is a
e, which per
original wor

ects of the 
act by using
rch method
a six dimen
udy a specif

are recogn
n. The surv
hat make u
f importanc
acroeconom
pt of corpor
fit, but also
roeconomic
udy also po
ntext of econ

utation, Fi
n Model 

msal İtibar
Üniv

ğretim kuru
rilmeye çal

uyla toplanm
tlu bir itib

kapsamlı bi
nedeniyle,

Eurasi
2015 

5 (http://socials
10.17740/eas.s

N OF CO
ON FIN
OUNDA

Kampüsü, S

an open acc
rmits unres
rk is proper

 perception
g a specific 
d and data 
nsional repu
fic foundati
nized to be

vey results a
up the perc
ce. Financia

mic point of
rate reputati
o for non-p
c benefits fo
oints to the i
nomics. 

inancial P

r Algısının F
versitesi Ör
umu olarak
lışılmıştır. N
mıştır. Ank
bar ölçeği k
ir ekip çalı
, ileride d

ian Academy o
                        

sciences.eurasia
soc.2015‐V1‐04

ORPORA
NANCIAL

TION U

Sütlüce Mah

cess article 
stricted use,
rly cited. 

n of corpo
foundation 
is collecte

utation scale
ion universi
e the most 
are analyze
ceived repu
al performa
f view by e
ion is show

profit econo
or human ca
importance 

Performans, 

Finansal P
rneği 

k vakıf üni
Nicel araştı
ketin hazırl
kullanılmışt
ışmasını ge
daha geniş

of Sciences So
    Volume:1  

anacademy.org
4

ATE RE
L PERF

UNIVER

h. İmrahor C

distributed 
distribution

rate reputa
university a
d through 
e which is 
ity which ha
important 
d by using 

utation of s
ance that re
xamining it

wn to be imp
omic institu
apital, econ
of more ac

Economic

erformansa

iversitelerin
rma yöntem
anmasında, 
tır. Araştırm
erektirmekte
ş çaptaki 

ocial Sciences 
                   S: 

g) 

EPUTAT
FORMAN
RSITY 

Cad. No. 90

under the E
n, and repro

ation in fou
as a case stu
a questionn
widely acc
as reached 
stakeholder
structural 

selected fou
epresents e
ts relations
portant not 

utions. As h
nomic devel
cademic res

c Impact, 

a Etkisi: V

nde itibar 
minin benim
 literatürde
manın bütü
edir. Buna 
çalışmalara

Journal
46 ‐ 68 

TION 
NCE: 

, 34445-

Eurasian 
oduction 

undation 
udy. The 
naire. In 
cepted in 
a certain 
rs of an 
equation 
undation 
conomic 
hip with 
only for 

having a 
lopment, 
earch on 

Higher 

Vakıf 

algısının 
msendiği 
e yaygın 
ün vakıf 

karşılık 
a zemin 



E 

Eurasian 

 

sağlayab
üniversi
içerisind
paydaşı 
üniversi
çalışılm
yapısal 
sermaye
çalışmay
yapılabi
  
Anahta
Yapısal 
 
 

1. Intro

From an
culture 
increasi
business
the con
(Geçikli
increasi
relation
enterpri
associat
econom
to take 
profit p
and its e

2. Corp

Corpora
of the c
and app
price of
spreadin
past act
is it a pr

sed with
stakeho
instituti

Accordi
compon

 Academy of S

bileceği de
itesi örnek
de, bir yük
 olan öğre
itesinin alg

mış, iktisadi 
eşitlik mo

e, ekonom
yla, iktisat
ileceğini de

ar Kelimele
 Eşitlik Mo

oduction 

n economic
of illegal an
ing global c
ses on a mi
cept of cor
i, 2008). F
ingly more 

ns and busin
ises operatin
tions and so

mic performa
into consid

private univ
economic ou

porate Rep

ate reputatio
company's i
preciated by
f a currenc
ng (Kadıbeş
tions and fu
roduct or se

h money (R
lder group
on.  

ing to Fom
nents make 

 Sciences Socia

e gözönün
k olarak s
seköğretim 

enciler üzer
gılanan itib
etkiyi tem

odeli yardım
mik gelişme

t alanında
e görülmekte

er: Kurums
deli  

c point of v
nd unethica
competition
icro-level an
rporate repu
rom this p
importance

ness, but als
ng in the pr
o on. Cons
ance, these 

deration corp
ersities that
utput appea

putation 

on is the tot
intangible a

y the public,
cy. When w
şegil, 2006)
uture expect
ervice that c

Rayner, 2003
s may hav

mbrun (199
up a history

al Sciences Jou

e alınarak,
seçilmiştir. 

kurumunun
rinde yapıl
barını oluş
sil eden fin

mıyla analiz
e, istihdam

kurumsal
edir. 

al İtibar, Fi

view, pursu
l practices, 

n, the idea f
nd for the w

utation and 
erspective, 
e in the lite
so in the fie
rivate sector
idered as o
institutions

porate reput
t produce e
ars to be a m

tal market v
assets. Repu
 is better un
we look in
). It is the su
tations (Rob
can be purch

3). As for D
ve a differ

98), corpora
y of the exp

ournal          

, belli bir
Araştırma,

n varlık seb
lmıştır. Ank
şturan bile
nansal perfo
zi gerçekle

m gibi açıl
l itibarla 

inansal Perf

uit of maxim
weakening

for a better 
whole econ
make corp
the issue o

erature is n
eld of econo
r, there also

one of the e
s and non-p

utation perce
educational 
matter worth

value of the 
utation, wh
nderstood w
n the mirro
um of perce
berts, 2009)
ha 

Dowling (20
rent percep

ate reputati
periences of

                 

r ölçek bü
, üniversit
bebi olarak
ket sonuçla
şenlerin ön
ormansın di
eştirilerek m
lardan değ
ilgili daha

formans, Ek

mum profit
 ethics, the 
financial a

omy on a m
porate reput
of corporat
not just add
omics. In ec
o exists a va
economic a
profit organ
eption. In th
services, c

h studying.

trust create
hich stands 
when lost an
or, it shows
eptions and i
). Neither d

002, 1994) 
ption of re

ion is a ve
f stakeholde

       2015, Vo

üyüklüğüne 
enin çeşitl

k kabul edil
arına göre, 
nem derec
iğer boyutla
makroekono
ğerlendirmes
a çok aka

konomik Et

, manageme
need to cre

and econom
macro-level 
ation mana
e reputation

dressed in t
conomics, al
ariety of non
gents in sh

nizations, lik
his respect, 
orporate rep

d by a comp
for being a

nd cannot be
s us how o
interpretatio
oes reputati

and Fombru
putation fo

ersatile com
ers. This his

olume: 1 

ulaşan b
li paydaş 
lebilecek en

söz konus
celeri belir
arla olan il
omik açıda
si yapılmı
ademik çal

tki, Yüksek

ment philoso
eate awarene
mic perform

and so on 
agement a n
n which is 
the fields o

along with f
nprofit foun

haping the c
ke business
in the case
putation pe

mpany and th
a company 
e measured 
our environ
ons for a co
ion mean fa

un (1996), 
or each an

mponent an
story is shap

47

ir vakıf 
grupları 

n önemli 
su vakıf 
rlenmeye 
işkisinin 
n beşeri 
ştır. Bu 
lışmanın 

köğretim, 

ophy and 
ess in an 

mance for 
promote 

necessity 
gaining 

of public 
for-profit 
ndations, 
country's 
ses, have 
e of non-
erception 

he bearer 
admired 
with the 

nment is 
ompany's 
ame, nor 

different 
nd every 

nd these 
ped with 



  

48 

 

the effe
services
the insti
reputati
Innovat
quality, 
so on. a

Corpora
external
and Mil
importa
achievin
groups 
(Grunig

 

2.1 Corp

Corpora
business
advanta
produci

Gibbs a
educatio
conduct
be of a m
business
Howeve
academ
or co-op
and the 
shape an
with all
educatio
stakeho
corpora
educatio
organiza
2012). 

As the 
positive
financia
econom

 

 
Impa
Case

ective comm
s, the under
itution as a 
on is based

tion, quality
transparen

are the main

ate reputatio
l stakeholde
lewicz, 199
ant to separ
ng the goals
who are af

g, 2005; Şatı

rporate Rep

ate reputatio
ses, can n

age. As wit
ng services

and Knapp (
on, suggest 
ted by Oxfo
more comp
ses have a
er, stakehol

mic staff, adm
perating wit
society in g
nd be shape

l of these st
on instituti
lders with t

ate reputatio
onal institu
ation. This 

subject of 
e image and
al performa

my from a m

act of Percept
e of a Foundat

munication 
rstanding of

result of al
d on integr
y, managem
ncy, governa
n criteria of r

on is define
ers on instit
3). So an im

rate stakeho
s of an orga
ffected by t
ır and Süme

utation in H

on is impal
not be imit
th other or
, reputation

(2002), with
that reputa

ord Metrica 
lex structur
a simpler 
lders in a hi
ministrative
th or fundin
general whe
ed in differ
akeholder g
ions. There
the educatio
on. Satisfie
ution, intern

contribute

this study,
d change in

ance as the 
macroeconom

ion of Corpor
tion University

the stakeho
f the institut
ll its history
rity, consis

ment, qualif
ance, ethics
reputation (

ed as a con
utions, focu
mportant qu
olders from
anization. W
the actions, 
er, 2008). 

Higher Edu

lpable and 
tated by ot
rganizations
n is an impor

h their uniq
ation is the 
(n.d.), stak

re than stake
structure m
igher educa
e staff, stude
ng the educ
ere educatio
rent ways. T
groups. All 
efore, there
onal instituti
d with the 
nal stakeho
s to increa

, private un
n corporate
economic 

mic point of

rate Reputatio
ty 

olders have
tion and its 
y is related 
stency, pers
fication of 
s, responsib
(Doorley an

ncept based
using on wh
uestion is w

m individual
What is mea

decisions, 

ucation 

invisible b
thers, and 
s, for instit
rtant concep

que definitio
accumulati

keholders of
eholders for

made up o
ation institut
ents, alumn

cational inst
onal instituti
These educa
stakeholder
e exists a 
ion. A poten
quality of 

olders have
asing prestig

niversities 
e reputation
output of c
f view is an 

n in Higher E

with the o
wide-rangi
to its activi
sistence an
employees,
bility, stabil
nd Garcia, 2

d on the pe
hat was don

who is consi
ls or groups
ant by stake
policies or

ut it is rare
is an imp

tutions of 
pt (Oktar an

on of reputa
ion of the e
f higher edu
r businesses
f customer
tion are ma

ni, various f
titution, nat
ions and tra
ational insti
rs expect so

co-operati
ntial crisis o

f the educat
e a strong
ge of the in

analyzed in
n. How this
corporate re
important i

ducation on F

organization
ing effects. 
ities and act
d continuit
social resp

lity, reliabil
011).  

rceptions o
e and how i
dered a stak
s that may 

eholders are
objectives 

e, irreplacea
portant sour
higher edu
nd Çarıkçı, 2

ation with a
expected be
ucation instit
s. According
rs, employe
ade up of th
forms of org
tional/region
aining activi
itutions are 
omething in
ion based 
of confidenc
tional servi

ger emotion
nstitution (

n detail, sh
s change w
eputation an
issue. 

Financial Perfo

n, the conte
Thus, repu
tions. Perce
ty (Kuyucu
ponsibility, 
lity, credib

of both inte
it was done
keholder. A
have an im

e all individ
 of an orga

able, adds 
rce of com

ucation in t
2012). 

a direct rele
ehavior. In a
itutions are 
ngly, stakeho
ees, and su

he board of 
ganizations
nal/local au
ities are exp
in constant

n return from
on trust 

ce means th
ices offered
nal bond w
(Oktar and 

how paralle
will be refle
nd on the c

ormance: The

ent of its 
tation of 
eption of 
u, 2003). 

product 
ility and 

rnal and 
 (Herbig 

Also, it is 
mpact in 
duals and 
anization 

value to 
mpetitive 
terms of 

vance to 
a survey 
stated to 
olders of 
uppliers. 
trustees, 
funding 

uthorities 
pected to 
t contact 
m higher 
between 

he end of 
d by the 
with the 
Çarıkçı, 

elisms in 
ected on 
country's 

 



E 

Eurasian 

 

2.2 Corp

Corpora
by man
Althoug
reputati
make up
competi
reputati
which a
differen
needs o
be estim

Busines
to have
such a r
Howeve
financia
and fina

Accordi
stakeho
compare
reputati
reputati
of corpo
instituti
Because
example
alternati
data is r

The rela
issues in
in econo
between
public a
and gen
in today
econom
importa
the gros
is very i

 

 Academy of S

rporate Rep

ate reputatio
ny institutio
gh corporate
on, if not p
p the basis 
itive enviro
on. Becaus
are similar 

ntiate thems
f the consu

mated and m

sses who wa
 a positive 
reputation w
er, not each
al performan
ancial perfo

ing to Arg
lders is me
ed with re
on of the 
on of the bu
orate reputa
ons cannot 
e students 
e, it is evi
ive cost of a
readily and 

ationship b
n economic
omics in th
n education
and private 
nerally (CIS
y's literature

mic organiza
ant concept 
ss domestic
important in

 Sciences Socia

utation and

on and corp
ons. Also, 
e reputation
professiona
of the conc

onment, on
se consume

to each o
selves from

umer. The ex
met. 

ant to be suc
reputation.

will affect t
h group of st
nce. At this
rmance can

genti (2000)
easurable. In
spect to th
institution 

usiness. Wr
ation in edu

be technic
as internal 
idenced by
a university
easily acces

between edu
c analysis. S
he 18th and 
n and econo

sectors hav
SCO, 2007)
e, lagged be
ations with 
as it affects
 product. In
n today's wo

al Sciences Jou

d Economic

porate reput
it became 

n is not wid
lly. The eff
cept of corp
e needs co

ers have dif
ther. In thi

m the comp
xpectations 

ccessful in t
. The level 
he degree o
takeholders 
s point, the 
n affect corp

) how the 
n fact, whe

he measurem
of higher 

riting about
ucation, Rob
cally and pr

stakeholde
y the diffic
y student cho
ssible (Oxfo

ucation and
Since the Ad

19 centurie
omic growt
ve a positiv
. However, 
ehind. With

their econ
s economic 
n this respec
orld.  

ournal          

c Impact 

tation mana
a matter o

dely known,
fforts of a s
porate repu

onscious str
fficulty in 
is case, ins

petition. Org
 of other so

the eyes of 
of social a

of reputatio
 will be affe
question is

porate reput

reputation 
en a higher
ment of co

education 
t education 
berts (2009
recisely def
ers exhibit 
culty, econ
oosing anot
ord Metrics

d economic 
dam Smith 
es, empirica
th and show
ve effect on
corporate r

h institution
nomic outpu
output by in
ct, the field

                 

agement in o
of debate i
 institutions

small busin
tation mana
rategies to 
choosing b
stitutions n
ganizations 
ocial stakeh

the commu
and financi
n perceived
ected the sa
s whether o
tation for va

of an org
r education 
orporate rep

is more d
as an abstra

9) suggests 
fined and re
different be
omic point
ther univers
, nd).  

growth app
and David 
al studies h
wn that ed
n the gross 
reputation, w

ns of higher 
ut, corporat
ncreasing em

d of corpora

       2015, Vo

our country
n the worl
s try to man
ess to avoi
agement. Bu
create and 

between pro
eed innova
grow not 

olders of th

unity and the
al performa

d by the bus
ame by the c
or not (and, 
arious stakeh

ganization i
institution 

putation, it 
difficult to 
act process 
that the qua
eputation ca
ehaviors th
t of view, 
sity, any kin

pears to be
Ricardo, tw

have examin
ucational in
domestic p
which is tak
education b

te reputation
mployment 
ate reputatio

olume: 1 

y are not rec
ld after the
nage their c
id losing cu
ut in today
develop c

oducts and 
ative approa
only to sat

he institution

e stakehold
ance they s
siness stake
corporate so
if yes, how

holders. 

is perceived
and a busi
is shown 
measure t

and the imp
ality of edu
annot be m

han consum
in calcula

nd of marke

e one of the
wo importan
ned the rela
nvestments 

product indi
king up mo
becoming p
n also beco

t and contrib
on under ec

49

cognized 
e 1990s. 
corporate 
ustomers 
's global 

corporate 
services 

aches to 
tisfy the 
n should 

ders want 
show for 
eholders. 
ocial and 
w) social 

d by its 
iness are 
that the 

than the 
portance 
ucational 

measured. 
mers. For 
ating the 
et-related 

e central 
nt names 
ationship 

both in 
ividually 
ore space 
powerful 
omes an 
buting to 
onomics 



  

50 

 

3. Meth

3.1 Met

In this s
most im
research
in order
structur
represen

Structur
relation
theoreti
psychol
causal 
manifes

The imp
the very
bridge b
econom
deals w
incorpo
very str
and/or m

Latent 
psychol
intellige
with the
interest 
measure
psychol
expecta
econom
observe
latent v
modelin
structur
Yılmaz 

3.2. Dat

The res
Because
Howeve

 

 
Impa
Case

hodology &

thodology 

study, econ
mportant un
h by Fombr
r to determi
ral equation 
nted by fina

ral equation
nship betwe

cal models 
logy, sociol
relationship

st variables.

portance of 
y importan
between ec

mic theory an
with the m
ration of th
rong approa
manifest var

variables a
logical stru
ence, motiv
e help of va

in psychol
ed. Some 
logy, helple
ation in edu
mics. The af
ed. Therefor
variables wi
ng is often 
res, path co
et al., 2006

ta 

search was 
e a research
er, due to t

act of Percept
e of a Foundat

& Data  

nomic outpu
nit of stakeh
run et al (20
ine the rank
model was

ancial perfor

n modeling
een latent a

and evalua
logy, marke
p between 
  

the approac
nt relationsh
onometrics 
nd reflectin

measuremen
ese issues f
ach in dem
riables.  

are one of
uctures and
vation, emot
ariables bas
logy, socio
of the lat

essness and
ucation, an
foremention
re, to opera
ith manifes

referred to
efficients o

6; Yılmaz et

conducted 
h including 
time and c

ion of Corpor
tion University

ut and the p
holders of a
000). Fombr
kings of the
s used in or
rmance and

g (SEM) is
and manife
ate the rela
eting, and 
variables a

ch can be ex
hip between

and psycho
ng the cause
nt of variab
from these t
onstrating o

f the most
d abstract 
tion and att
ed on speci
logy, educa
tent variab
d restlessne
nd behavior
ned variabl
ationally de
t variables 
o as the c

or regression
t al., 2004).

at a found
all foundati
ost constra

rate Reputatio
ty 

perception o
a foundatio
run et al.'s s

e componen
rder to analy
d other dime

s a statistic
est variable
ationship be
educational
and those 

xplained wi
n variables 
ometrics. E
e-effect rela
bles such 
two fields o
or modelin

t important
concepts 

titude. Thes
ific behavio
ation, econ
bles are p
ess in soci
r, customer
les cannot 
efine a laten

in terms o
oefficients 
n scales (C

dation univ
ion univers

aints, one o

n in Higher E

of corporat
on universit
six-dimensi

nts in percei
yze the rela
ensions.  

cal techniqu
es. It is a 
etween varia
l research. 
latent vari

ith several r
and theore

Econometric
ationships in

as latent 
of science en
g the causa

t concepts 
researchers
se structure
ors or indica
nomics and 
ersonal pe
iology, ver
r satisfactio
be directly
nt variable,
of assumed 

of endoge
Cheng, 2001

versity with
ities require

of the first 

ducation on F

e reputation
y was mea
onal reputa
iving corpor
ation betwee

ue used in 
systematic

ables espec
SEM assum
ables can 

easons. Firs
etical struct
cs is concer
n these mod
and manif

nables resea
al relationsh

of SEM a
 are inter

es are only 
ators. Many
marketing 
rspective a

rbal ability 
on and qua

measured 
researcher
structure. 

nous struct
; Reisinger

in the city 
es a compre
foundation 

Financial Perfo

n in student
asured based
ation scale w
rate reputat
en economi

testing th
c tool used
cially econo
mes that th
be measur

stly, it demo
ture, and a
rned with m
dels. Psych
fest variabl
archers to d
hips betwee

and corres
rested in, 
indirectly o

y of the con
cannot be 

and motiva
y and the t
ality perce
as they ca

rs need to a
Structural 
tures to ex
r and Turne

limits of I
ehensive tea

universitie

ormance: The

ts as the 
d on the 
was used 
tion, and 
ic output 

e causal 
d to test 
ometrics, 
here is a 
red with 

onstrates 
acts as a 
modeling 
ometrics 
les. The 

develop a 
en latent 

pond to 
such as 
observed 
ncepts of 

directly 
ation in 
teacher's 
ption in 
annot be 
associate 
equation 

xogenous 
er, 1999; 

Istanbul. 
amwork. 
es which 

 



E 

Eurasian 

 

reached
more de
sole rea
corpora
associat
spring s
survey. 
a lot of 

The bas
complet
who res
financia
variety 
knowled
views.  

3.3 Data

The res
question
informa
universi
the univ
financia
Quotien
categori
Interact

Table

Emot

Produ

Finan

Visio

Work

Socia
Respo

Sourc

 Academy of S

d a certain s
etailed rese
ason of bei

ate reputatio
te degree p
semester of 
A total of 
missing ans

sic assumpti
tely honest 
sponded to 
al performa
of groups o
dge. Studen

a Collection

search has a
nnaire consi
ation, such a
ity, etc. For
versity, the
al performan
nt" develop
ies in the w
tive and C.J

e 1. Reputati

tional Appea

uct and Servi

ncial Perform

on and Leade

kplace Enviro

al and 
onsibility 

ce: (Fombru

 Sciences Socia

scale was s
earch. The r
ing and the
on was giv
rograms at 
2012-2013 

1114 valid 
swers were 

ion of this s
and trustwo
the survey

ance on cor
of students 
nts are also 

n Tools 

a quantitativ
ists of two p
as participa
r the stakeh
e second pa
nce of the 

ped by Fom
widely-used R

. Fombrun. 

ion Quotient 

al 

ice Quality 

mance 

ership 

onment 

Environmen

un and Foss, 2

al Sciences Jou

selected, wh
research wa
e most imp
en to 1230
the univers
academic y

surveys we
excluded fr

study is that
orthy. In the
y are comp
rporate repu
made up o
significantl

ve method 
parts. The f

ants' gender
holder group
art consiste
institution. 

mbrun et al
Reputation 
 

of Harris-Fo

How 
respect

The qu
percept

Profitab
expecta

Percept
clear an

Percept
busines

ntal Percept
society

2001; Fombr

ournal          

hich can pr
as conducte
portant stak
0 students w
sity and we
year. The st

ere included
rom the ana

t the answe
e second as

petent enou
utation. Th

of individua
ly affected b

and data c
first part con
r, age, educa
p of studen
ed of 20 L
During the

l. (2000) w
Quotient of

ombrun 

much an o
ted 

quality of o
tion for inno

bility of 
ations and ris

tion of the e
nd strong vis

tion of how
ss manners a

tion of how
y, its employe

run and Van 

                 

rovide the g
ed with stud
keholders. T
who study 
ere present 
tudy is limi

d in the rese
alysis. 

rs of the stu
ssumption o
ugh to evalu
he research 
als with dif
by their env

ollection is
nsists of qu
ation, incom

nts to evalua
Likert scale
e creation o
was used (T
f Harris-Fom

organization

organization's
ovation, value

the organi
sks 

extent to wh
sion 

w well the 
and the qualit

w good a cit
ees and the e

Riel, 2004; 

       2015, Vo

ground wor
dents who 
The survey
in various 
during the 
ted to the an
arch as 116

udents who 
of the study 
uate the ef
questions 

fferent level
vironment a

s through a 
uestions to c
me, stakeho
ate the corp

e questions 
of these que
Table 1). T
mbrun deve

is loved, 

s products/s
e and reliabil

zation, and

hich the insti

organization
ty of its emp

izen the ins
environment 

Rayner, 200

olume: 1 

rk in the fu
are the uni

y with the 
undergradu
final exam

answers give
6 survey for

took the su
y is that the 
ffects of so
were direc
ls of educa
as well as th

questionna
collect demo
older status 
porate reput

on the so
estions, "Re
Table 1 sh
eloped by th

recognized

services, an
lity  

d perceptio

itution acts w

n is manage
ployees 

stitution is f

03). 

51

uture for 
iversity's 
scale of 
uate and 

ms of the 
en to the 
rms with 

urvey are 
students 

ocial and 
ted to a 

ation and 
heir own 

aire. The 
ographic 
with the 
tation of 
cial and 

eputation 
hows the 
he Harris 

d and 

nd the 

on of 

with a 

ed, its 

for the 



  

52 

 

In order
perform
service 
leadersh
social an

Coding 
such: "1
= Very 

4. Find

The fir
informa
analysis

4.1 Reli

Among 
Parallel 
successf
above 7

As can b
the relia
high rel
is succe

The que
descript
etc. 

These d
income,
who ans
and fina

 

 

 

 

 
Impa
Case

r to reveal t
mance, three

quality, an
hip, another
nd environm

of the relev
1 = not imp
Important".

dings 

rst part of 
ation and fr
s results. Str

iability Ana

the most 
 and Strict 
ful survey. 

70%, this im

be seen in T
ability criter
liability valu
essful and co

estions ask
tive informa

data in Tabl
, major, ho
swered the 
ancial perfo

act of Percept
e of a Foundat

the perceptio
e of the ques
other four w
r three wer
mental respo

vant section
portant at all
.  

the study
equency dis
ructural equ

alysis of the

widely use
Parallel. A
Some rese

mplies for th

Table 2. R

Cronbach

Split 

Parallel 

Strict 

Table 2, the
ria. The sam
ues. The fa
onsistent in 

ked in the f
ation, such 

le 3 show t
metown thr
survey can 
rmance on 

ion of Corpor
tion University

ons of the p
stions were 
were about 
e workplac
onsibility. 

ns of the qu
l", "2 = Not

, which w
stribution ta
uation mode

e Survey & F

ed tests of 
A value abo
earchers con
he internal c

Reliability T

h_Alpha 

e desired an
mple finding
act that each

itself and th

first part of
as responde

that the stu
rough famil
be said to b
corporate re

rate Reputatio
ty 

participants 
about emot
financial p

ce environm

uestionnaire 
t very impo

was tested 
ables of the
eling results

Findings fr

reliability 
ove 60% in
nsider 75%
onsistency 

Test Results

nd specified
gs were det
h reliability 
he findings 

f the survey
ents' age, ge

udents who 
ly origins a
be compete
eputation. 

n in Higher E

about the u
tional appea
performance
ment, and ag

used in the
ortant", "3 =

for reliabil
e scale, The
s are given i

rom Descrip

are Cronba
n Cronbach
 successful
of the quest

s of the Surv

0.9

0.89-

0.9

0.9

d values in e
ermined to 
criterion is
will reflect

y were use
ender, incom

took the su
and so on. 
nt enough t

ducation on F

university's 
al, four were
e, three wer
gain anothe

e five-point 
= Neutral", 

lity, covers
e second pa
in the third p

ptive Data a

ach's Alpha
h's alpha is 
. When oth
tionnaire an

vey 

92 

-0.92 

93 

92 

each of the f
be consiste

s above 70%
t facts. 

d to collec
me, major, 

urvey vary i
Taken as a

to evaluate t

Financial Perfo

social and f
e about pro
re about vi
er three we

Likert scal
"4 = Impor

s the demo
art covers th
part.  

and Scale 

a, splitting 
an indicat

her criteria 
nd reliable o

four tests ar
ent and relia
% shows th

ct demograp
employmen

in terms of
a whole, the
the effects o

ormance: The

financial 
duct and 
sion and 
re about 

e was as 
rtant", "5 

ographic 
he factor 

in half, 
ion of a 
are also 

output.  

re above 
able with 
e survey 

phic and 
nt status, 

f gender, 
e people 
of social 

 



E 

Eurasian 

 
Table 3. Find

  

Gender 

Total  

Age  

Total  

Department

Total  

Monthly Fam

Total  

Working Sta

Total  

Whether the

Total  

Hometown 

Total  

Nationality  

Total  

The percept

institution 

Total  

Prior Knowle

Total  

 

 Academy of S

dings on the Descri

t of Study  

mily Income 

atus 

e student moved to

tion whether  the u

edge of Reputation 

 Sciences Socia

ptive Data 

o Istanbul for educa

university  is  a  finan

Management 

al Sciences Jou

  

Ma

Fem

     ≥

19 ‐

21 ‐

22 ≤

Inte

Law

Eco

Acc

Ban

Eco

Ma

Inte

Tou

Ma

Ma

Stat

Psy

Me

Pub

Com

Log

For

Ret

Acc

Air 

Avia

     

200

400

600

Yes

No

  

tion 
Yes

No

Blac

Ma

Cen

Sou

Eas

Me

Aeg

Ove

  

Inte

Tur

ncially  strong  Yes

No

Yes

No

ournal          

le  

male 

≥ 18 

‐ 20 

‐ 22 

≤ 

ernational Trade 

w 

onomics 

counting Audit 

nking and Finance 

onomics (English) 

nagement (English)

ernational Relations

urism Management

nagement 

thematics 

tistics 

ychology 

edia and Communic

blic Relations 

mputer Programmin

gistics 

reign Trade 

tail Sales and Store 

counting and Taxati

Logistics (Eng.) 

ation Ground Servic

≥ 1999 TL 

00‐3999 TL 

00‐5999 TL 

00 TL ≤ 

s 

s 

ck Sea Region 

rmara Region 

ntral Anatolia Regio

utheastern Anatolia

stern Anatolia Regio

editerranean Region

gean Coast  

erseas 

ernatioanl Students

rkish Citizen 

s 

s 

                 

) 

s 

 

ation Systems 

ng 

Management 

on 

ces Management (E

on 

a Region 

on 

n 

s 

       2015, Vo

Eng.) 

olume: 1 

Frequency 

59

52

111

4

57

34

15

111

17

13

1

1

7

9

3

9

1

5

5

7

6

15

1

1

111

19

39

25

27

111

23

88

111

25

85

111

30

32

12

6

16

4

2

4

111

3

107

111

84

27

111

33

78

111

53

 

Percent 

90 

4 

53

47

4  100

41 

72 

47 

4 

3.7

51.3

31.1

13.8

4  100

75 

2 

0 

2 

79 

6 

8 

92 

4 

90 

8 

6 

8 

5 

3 

74 

64 

5 

9 

2 

8 

4 

15.7

11.8

0.9

1.1

7.1

0.5

0.7

8.3

3.1

8.1

0.7

1.4

5.2

4.9

0.3

6.6

5.7

13.9

0.8

0.2

1.6

1.3

4  100

93 

98 

1 

72 

17.3

35.7

22.5

24.4

4  100

3 

81 

20.9

79.1

4  100

6 

8 

23

77

4  100

02 

9 

8 

66 

62 

49 

9 

49 

27.1

29.5

11.5

5.9

14.5

4.4

2.6

4.4

4  100

9 

5 

3.5

96.5

4  100

42 

72 

75.6

24.4

4  100

4 

80 

30

70

4  100



  

54 

 

How the
by Fom
the grou
The sca
scale w
study, m
Accordi
multipli

Accordi
score ra

 N
 N
 U
 I
 V

 

 Accord
the "im
indicate
the bott
percepti
whether
4.15, th
teaches 
negative
question
corpora
reputati
not wha
corpora

 

 

 
Impa
Case

e ranges we
mbrun et al. 

up range is 
ale has 20 qu

will be 100. 
many studie
ingly the s
ied by 100, 

ingly the ra
ange was de

Not importa
Not very im
Undecided 
Important (
Very impor

ding to Tabl
mportant" ra
e that they p
tom of the 
ion of repu
r they have 
he responde

about reput
ely on the q
ns and giv

ate reputatio
on, the stud
at it is call

ate reputatio

act of Percept
e of a Foundat

ere going to
(2000). Acc
calculated 

uestions, an
Variation r

es have ma
scale becom
and thus th

ange of scor
etermined: 

ant at all (1
mportant (1.

(2.61 – 3.40
3.41 to 4.20
rtant (4.21 t

le 4, the ove
ange. Respo
pay attentio
reputation 

utation. 70%
prior know

ents are stu
tation in the
question as

ven options
on. In other
dents, witho
ed. This ar

on. 

 

ion of Corpor
tion University

o be determi
cordingly, t
by dividing

nd the lowes
range of the
de it into a
mes 80/10=
e value of 0

res is 0.80. T

.00 – 1.80)
81 – 2.60)
0) 
0) 
o 5.00) 

erall averag
onding to e
n to the iss
scale is ab

% of the st
wledge abou

dents from 
eir curriculu
 they don't 
, the stude
r words, al
out realizing
rises how im

rate Reputatio
ty 

ined in the 
the range va
g it by the 
st score is 2
e scale is 10
a habit to d
=8. This v
0,8 is obtain

To evaluate

ge is 4.15. T
ach clause 
ue of reput

bove 4.15, 
tudents gav

ut reputation
different a

um can be in
know abou

ents show 
lthough the
g, have dev
mportant it 

n in Higher E

evaluation o
alue of the 
agreed num

20. Thus, th
00-20= 80. 
ivide the ra
alue is use

ned. 

e the scale u

This means 
within the 

ation. The s
which reve

ve a negati
n manageme
ages and de
nterpreted t
ut reputatio
that they h
y do not h

veloped an a
is that you

ducation on F

of questionn
distribution

mber of gro
e highest sc
As in Fom

ange by the
ed as a pe

used in the s

that the res
important 

size of the a
eals that yo
ve answer 
ent. That th
epartments 
to mean that
on. Howeve
have an id
have any tra
awareness o
ung people 

Financial Perfo

naire was d
n is determin
oup variatio
core achieve

mbrun et al. 
e lower lim
ercentage b

study, the fo

spondents re
range, resp

average res
oung people

to the que
he overall av

and no dep
at students a
er, when ask
dea and car
aining in c
of reputatio

be educate

ormance: The

described 
ned, and 

on range. 
ed in the 
(2000)'s 

mit of 10. 
by being 

ollowing 

eplied in 
pondents 
sponse at 
e have a 
estion of 
verage is 
partment 
answered 
ked sub-
re about 
corporate 
n but do 
ed about 

 



E 

Eurasian 

 

Having qua

Being an in

of 

Being a pa

Reputation

application

Having  str

institution

People's  g

name 

Institution

events, etc

People wa

that institu

Having qua

Not  being

private un

Providing 

value for m

Making  a

national an

More  rea

competito

a scholarsh

for paid em

Support fo

General 

institution

Being able

collaborat

Developm

infrastruct

smart boa

Stage  of 

future 

Excellent l

Improvem

classrooms

 

 Academy of S

Clau

alified and leadin

nstitution studen

rty in social respo

n  of  the  inst

ns 

rong  expectation

 (growth, new inv

general  confide

n's  support  for 

c. 

anting  to see  the

ution 

alified administra

g  a  profit‐maki

iversity) 

an  educational

money 

  difference  wit

nd international s

asonable  annu

ors, variety of sch

hip, providing stu

mployment 

or social actions a

public's  positiv

 

e to create low‐ris

ions to finance it

ent  of  tech

ture  (laboratory

rds, library datab

Directors  having

eadership on the

ents  in  physica

s, conference hal

 Sciences Socia

ses 

ng academic staff

nts are proud to 

onsibility project

titution's  name 

ns  for  the  futur

vestments, etc.) 

nce  in  the  ins

social  projects, 

emselves as a me

ative staff 

ng  institution  (

l  service  with 

th  its  collaborat

scale 

al  fees  compa

holarships, ease o

udents with oppo

and charity 

ve  feelings  ab

sk financial resou

s investments 

hnical  and  a

y,  computer  s

bases, etc.) 

g  a  clear  vision

e management le

al  infrastructure 

lls, social facilitie

al Sciences Jou

Table 

No

impo

at 

n 

f  19 

be a part 
28 

s  31 

in  job 
19 

e  of  the 
17 

titution's 
19 

sporting 
37 

ember of 
30 

17 

(state  or 
50 

excellent 
20 

tions  on 
25 

ared  to 

of getting 

ortunities 
22 

32 

out  the 
22 

urces and 
28 

academic 

software,  23 

  for  the 
22 

vel  28 

(library, 

s, etc.) 
25 

ournal          

4. Findings on

ot 

ortant 

all 

Not ver

importan

%  n  %

1.7  35  3.

2.5  51  4.

2.8  65  5.

1.7  44  3.

1.5  57  5.

1.7  48  4.

3.3  89  8.

2.7  75  6.

1.5  37  3.

4.5  63  5.

1.8  37  3.

2.2  45  4.

2.0  44  3.

2.9  52  4.

2.0  37  3.

2.5  54  4.

2.1  44  3.

2.0  41  3.

2.5  42  3.

2.2  29  2.

                 

n the Scale

y 

nt
Undecided

%  n  % 

.1  87  7.8

.6  167  15.0

.8  166  14.9

.9  124  11.1

.1  129  11.6

.3  105  9.4

.0  190  17.1

.7  183  16.4

.3  142  12.7

.7  171  15.4

.3  155  13.9

.0  152  13.6

.9  125  11.2

.7  178  16.0

.3  152  13.6

.8  197  17.7

.9  126  11.3

.7  145  13.0

.8  154  13.8

.6  99  8.9

       2015, Vo

Important 

n  % 

403  36.2 

388  34.8 

454  40.8 

342  30.7 

404  36.3 

427  38.3 

389  34.9 

459  41.2 

430  38.6 

349  31.3 

306  27.5 

372  33.4 

333  29.9 

394  35.4 

446  40.0 

435  39.0 

354  31.8 

375  33.7 

394  35.4 

317  28.5 

olume: 1 

Very 

Important 

n  % 

570  51.2 

480  43.1 

398  35.7 

585  52.5 

507  45.5 

515  46.2 

409  36.7 

367  32.9 

488  43.8 

481  43.2 

596  53.5 

520  46.7 

590  53.0 

458  41.1 

457  41.0 

400  35.9 

567  50.9 

531  47.7 

496  44.5 

644  57.8 

55

Avg.±SD. 

4.31 ± 0.87

4.11 ± 0.98

4.00 ± 0.99

4.28 ± 0.93

4.19 ± 0.93

4.23 ± 0.91

3.93 ± 1.07

3.94 ± 1.00

4.19 ± 0.89

4.03 ± 1.10

4.27 ± 0.94

4.18 ± 0.96

4.27 ± 0.94

4.07 ± 1.00

4.14 ± 0.91

4.00 ± 0.97

4.25 ± 0.95

4.21 ± 0.94

4.15 ± 0.96

4.36 ± 0.91



  

56 

 

4.2 Fac

In the r
factors. 
observa
interpre

 

As can 
conduct
"correla
correlat
shows m
<0.05). 
Small K
sample 
coeffici

 

 

 Table

Compo

1

2

3

4

5

6

  

 

 
Impa
Case

ctor Analysi

research, th
When nam

ational varia
eting it mean

Table 5. 

Kaiser‐M

Bartlett'

  

  

be seen in
ted to deter
ation matrix
tion between
main body c

Kaiser-Me
KMO values

size, the 
ents were fo

e 6. The Val

onent 

T

 4

2 3

3 2

4 2

5 1

6 1

act of Percept
e of a Foundat

is Results 

e most imp
ming and in
ables that a
ns interpreti

KMO and Ba

Meyer‐Olkin M

s Test of Sph

n Table 5,
rmine the su
x is an ident
n the variab
correlation m
eyer-Olkin 
s mean that
size of th

found to be c

lues Describ

Initia

otal 
Va

4.42 

3.00 

2.24 

2.01 

.42 

.14 

ion of Corpor
tion University

portant stage
nterpreting 
are heavily
ing a regres

artlett's Test

Measure of S

hericity  Ap

df

Sig

at the firs
uitability of
tity matrix" 
bles and sui
matrix is no
(KMO) val
t a factor an
he observe
compatible 

bed in the T

al Eigenvalu

% of 
ariance 

27.64 

18.77 

14.00 

12.59 

8.91 

7.12 

rate Reputatio
ty 

e of factor 
factors, one

y affected. 
ssion equati

t Results 

Sampling Ad

pprox. Chi‐Sq

g. 

st stage of 
f factor ana
hypothesis

itability of f
ot an identit
lue tells us
nalysis will 
ed correlati
for factor a

Total Varian

ues 

Cumulativ
% 

27.645 

46.421 

60.423 

73.018 

81.936 

89.062 

n in Higher E

analysis is 
e should al
Explaining 
on (Büyükö

equacy 

quare 

f the study 
alysis. Bartl
. The reject
factor analy
ty matrix an
s whether f
be incorrec

ion coeffic
analysis (see

nce 

Ext

ve 
Total

4.42

3.00

2.24

2.01

1.42

1.14

ducation on F

the interpr
so take into
a variable

öztürk, 2012

.90 

5674

76 

.00 

some prel
ett Test of 
tion of this 
ysis. In the s
nd sphericity
factor analy
ct. Accordin
cients and 
e. KMO=0.9

traction Su
Load

% o
Varian

27.6

18.7

14.0

12.5

8.91

7.12

Financial Perfo

retation of r
o considera

e after nam
2). 

4.23 

liminary tes
Sphericity 
hypothesis 
study, Bartl
y criterion i
ysis is app
ng to KMO

partial co
90). 

ums of Squa
dings 

of 
nce 

Cum

64 2

77 4

00 6

59 7

1 8

2 8

ormance: The

resulting 
ation the 

ming and 

sts were 
tests the 
means a 

lett's test 
is met (p 

propriate. 
 criteria, 
rrelation 

ared 

mulative 
% 

27.64 

46.42 

60.42 

73.01 

81.93 

89.06 

 



E 

Eurasian 

 

 

In the s
number 
can be 
analysis
figure b
question
In facto
2003), a

 Table 

C

Emotio

Produc

Vision 

Workp

Social 

Financi

The six
significa
and reli

 Academy of S

second stag
r of factors, 

taken into 
s, according
becomes m
ns) in the st

or rotation, "
and the total

7. Concept

Coefficient 

onal Appeal

ct and Servic

and Leader

lace (operat

and Environ

ial Perform

x factors out
ance. Cronb
ability are p

 Sciences Socia

ge of the an
eigenvalue
considerat

g to the eig
onotonous 
tudy, a total
"varimax ro
l explained 

tual Signific

sub-dimen

l (affective c

ce Quality 

rship 

ting environ

nmental Re

mance 

t of 20, as 
bach's alph
provided. 

al Sciences Jou

Figure

nalysis, whe
s greater th
tion. Anoth
genvalue-fa
shows the 

l of six facto
tation meth
variance va

cance Order

nsions of rep

commitmen

nment) 

sponsibility

can be seen
a value for 

ournal          

e 1. Factorin

 

en using st
han 1 or per
her option 
actor graph 

number of
ors were fou

hod" was pre
alues are giv

r of Factors 

putation 

nt) 

y 

n in Table 
each facto

                 

ng Chart 

tandardized
centage of f
is to decid
analysis (F

f factors. A
und to be w
eferred (as 
ven in Tabl

and Cronba

F

fa

fa

fa

fa

fa

fa

7, are name
or is above 

       2015, Vo

data matri
factors in v

de, as in pr
Figure 1); th
Among the 
with eigenva
suggested in
e 6. 

ach's Alpha

Factors 

actor 1 

actor 2 

actor 3 

actor 4 

actor 5 

actor 6 

ed and grou
70%, and i

olume: 1 

ix in determ
variance exp
rincipal com
the point w
20 variable

alues greate
n the literat

a Values 

Cronba
Alpha v

.97

.98

.96

.90

.93

.98

uped by co
internal con

57

 

mining a 
planation 
mponent 

where the 
es (scale 
er than 1. 
ture after 

ach's 
values 

7 

8 

6 

0 

3 

8 

nceptual 
nsistency 



  

58 

 

As can 
percent 
greater 
variable
positive

The sec
highest 
conferen

The thir
the mos
This fac

The fou
weighte
be name

The fifth
the vari

Finally,
proposit
weighte

 

 

 

 

 
Impa
Case

be seen in
of total va
than 0.5. T

e with the m
e feelings ab

cond factor
weight on

nce halls, so

rd factor, in
st significan
ctor can be c

urth factor 
ed variable 
ed "the wor

h factor is t
ance. This f

 the sixth 
tions, and "

ed. This fact

act of Percept
e of a Foundat

n Table 8, t
ariance (cha
This factor i
most signific
bout the inst

r accounts 
n this facto
ocial faciliti

ncluding thr
nt effect on 
considered 

is 12.59% 
is "being an

rkplace envi

the "social a
factor includ

factor expl
"being prof
tor has been

 

ion of Corpor
tion University

the first fac
ange). All 
includes thr
cant effect o
titution".  

for 18.77%
or is "impr
ies, etc.)". T

ree variable
this factor i
as "vision a

of the tota
n institution
ironment fa

and environ
des three va

lains 7.1% 
fit-making i
n named "fin

rate Reputatio
ty 

ctor is the m
of the vari
ree variable
on this facto

% of total v
roving phy
This factor i

es, explains 
is "excellen
and leadersh

al variance 
n students a
actor".  

nmental resp
ariables, and

of the tota
institutions 
nancial perf

n in Higher E

most impor
iables in th
es and is ca
or is the one

variance an
ysical infras
is "the quali

14% of tot
nt level of le
hip" factor. 

and encom
are proud to

ponsibility" 
d is called "

al variance. 
(state or pr

formance". 

ducation on F

rtant and ac
is factor ha
alled "emot
e expressed 

nd covers f
structure (li
ity of produ

al variance.
eadership by
 

mpasses thr
o be a part o

factor. It ac
"social respo

It consists
rivate unive
 

Financial Perfo

ccounts for 
ave factor 
tional appea
as "general

four variab
ibrary, clas

ucts and serv

. This varia
y the manag

ree variable
of". This fa

ccounts for 
onsibility pr

s of a total
ersity)" is t

ormance: The

27.64% 
loadings 
al". This 
l public's 

les. The 
ssrooms, 
vices". 

able with 
gement". 

es. Most 
actor can 

8.9% of 
rojects".  

l of four 
the most 

 



E 

Eurasian 

 
Table 8. R

Factor 1: 

Variables

(Q6) Gene

(Q8) Peop

(Q15) Gen

Factor 2: 

Variables

(Q4) Repu

(Q11) Pro

(Q17) Dev

boards, lib

(Q20) Imp

etc.) 

Factor 3: V

Variables

(Q12) Ma

(Q18) Stag

(Q19) Exc

Factor 4: 

Variables

(Q1) Havi

(Q2) Being

(Q9) Havi

Factor 5: 

Variables

(Q3) Being

(Q7) Instit

(Q14) Sup

Factor 6: 

Variables

(Q5) Stron

(Q10) Not

(Q13) Mo

a scholars

(Q16) Bei

 Academy of S

Reputation Scal

EMOTIONAL A

 

eral public's con

ple wanting to s

neral public's po

PRODUCT AND

 

utation of the in

oviding an educa

velopment of t

brary database

provements in 

VISION AND LE

 

king a differenc

ge of Directors 

ellent leadersh

WORKPLACE E

 

ng qualified an

g an institution

ng qualified ad

SOCIAL AND EN

 

g a party to soc

tution's suppor

pport for social 

FINANCIAL PER

 

ng expectations

t being a profit‐

ore reasonable a

ship, providing 

ng able to crea

 Sciences Socia

e Sub‐dimensio

APPEAL 

nfidence in the

see themselves

ositive feelings

D SERVICE QUA

nstitution's nam

ational service 

technical and a

s, etc.)   

physical  infrast

EADERSHIP 

ce with its colla

having a clear 

hip on managem

NVIRONMENT 

d leading acade

n students are p

ministrative sta

NVIRONMENTA

cial responsibili

rt for social proj

actions and cha

RFORMANCE  

s for the institu

‐making institut

annual fees com

students with o

te low‐risk fina

al Sciences Jou

onal Factor We

name of the in

s as a member o

about the insti

ALITY 

me in students' 

with excellent 

cademic  infrast

tructure (librar

aborations on n

vision for the fu

ment level    

emic staff 

proud to be a pa

aff 

AL RESPONSIBI

ty projects 

jects, sporting e

arity 

tion's future (g

tion (state or p

mpared to com

opportunities fo

ncial resources

ournal          

ights 

nstitution 

of that institutio

itution 

job application

value for mone

tructure (labor

ry, classrooms, 

national and int

uture 

art of 

LITY 

events, etc. 

growth, new inv

private universit

mpetitors, variet

or paid employ

s and collaborat

                 

on 

ns 

ey 

ratory, compute

conference ha

ernational scale

vestments, etc.

ty) 

ty of scholarshi

yment 

tions to finance

       2015, Vo

er software, sm

lls, social facilit

e 

). 

ps, ease of get

e its investment

olume: 1 

 

  

Factor Loa

0

0

0

 

Factor Loa

0

0

mart 
0

ties, 
0

 

Factor Loa

0

0

0

 

Factor Loa

0

0

0

 

Factor Loa

0

0

0

  

Factor Loa

0

0

tting 
0

ts  0

59

 

adings 

0.72 

0.80 

0.82 

 

adings 

0.64 

0.55 

0.50 

0.74 

 

adings 

0.60 

0.77 

0.88 

 

adings 

0.65 

0.89 

0.70 

 

adings 

0.72 

0.67 

0.62 

adings 

0,66 

0.88 

0.60 

0.72 



  

60 

 

4.3 Stru

Inıtially
indices 
most co
RMSEA
sd} rati
equivale
or smal
means a
above m
fitness (

Ta

CM

M

De

Sa

In

Ba

M

De

Sa

In

RM

M

De

In

HO

M

De

In

 

 
Impa
Case

uctural Equ

y, regarding
and the diff

ommonly us
A (root-mea
o value les
ent to or sm
ller than 0.
an unaccept
means perfe
(see Cheng,

able 9. Summ

MIN 

Model 

efault mode

aturated mod

ndependence

aseline Com

Model 

efault mode

aturated mod

ndependence

MSEA 

Model 

efault mode

ndependence

OELTER 

Model 

efault mode

ndependence

act of Percept
e of a Foundat

uation Mode

g the evalua
ferent statis
sed of such
an-square e
ss than 3 in

maller than 0
08 indicate
table appro

fect fitness, 
 2001; Pank

mary of Mod

l  

del 

e model 

parisons 

l 

del 

e model 

l 

e model 

l  

e model 

ion of Corpor
tion University

eling Resul

ation of the
tical functio

h indices are
error approx
ndicates an 
0.05 is the v
es an accep
priateness. 
a value be

k, 1996; Sch

el Integratio

NPAR

35 

77 

22 

NFI 

Delta1

.871 

1.000

.000 

  

RMSEA

.071 

.303 

  

HOELT

.05 

879 

13 

rate Reputatio
ty 

lts 

e appropria
ons used in 
e likelihood
ximation) a
acceptable 

value of per
ptable appro

GFI values
etween 0.9
hermelleh-E

on Indices 

CMIN

59.00

.000

457.9

 

RFI 

rho1

.831

  

.000

  

A  LO 90

.014

.277

  

TER  HOELT

.01 

804 

15 

n in Higher E

ateness of th
the indices

d ratio chi-s
nd GFI (go
level of go
fect approp

opriateness, 
s range from
0 and 0.94

Engel and M

  DF 

9  42 

0 

87  55 

IFI 

Delta

.959

1.000

.000

  

0  HI 90

.111

.329

  

TER 
  

  

  

ducation on F

he model, t
can be men

square statis
oodness-of-f
oodness. Fo
riateness, a 
and a valu

m 0 to 1. A
4 correspon
Moosbrugge

P 

.043 

  

.000 

a2 

TLI 

rho2 

.945 

0    

.000 

  

0  PCLOSE

.205 

.000 

  

  

  

  

Financial Perfo

the goodne
ntioned. Am
stic (χ 2), {χ
fit index). A

or RMSEA,
a value equiv
ue larger th

A value of 0
nd to an ac
er, 2003). 

CMIN/D

1.405 

  

8.327 

CFI 

.958 

1.000 

.000 

  

E    

  

  

  

  

  

  

ormance: The

ess of fit 
mong the 
χ 2 / sd}, 
A {χ 2 / 
 a value 
valent to 
han 0.10 
0.95 and 
cceptable 

DF 

 



E 

Eurasian 

 

 

An ana
CMIN/D
square r

In TLI 
number
negativi

Accordi
1114 re
many sa
interval 

As stand
differen
matrice 

 As can
financia
financia
perform
quality, 
respons
shown i

 Academy of S

alysis of T
DF (1,405) 
root of error

(Tucker an
r, it doesn't 
ity is remov

ing to the H
esponses is 
amples are n
 of 0.05 and

dardized RM
nce between

confirms th

Tabl

  

finperf

finperf

finperf

finperf

finperf

finperf

n be seen in
al performa
al performan

mance incre
vision an

ibility affec
in Figure 2. 

 Sciences Socia

Table 9 sho
< 2 , CFI (.
rs, RMSEA

nd Lewis In
reach NFI 

ved at this p

HOELTER i
slightly ab

needed for 
d more samp

MR = ,0538
n the theo
hat the theor

le 10. Struct

    

f 

f 

<--> 

<--- 

Repu

Emo

f <--- ProS

f <--- Lead

f <--- Wor

f <--- SocR

n Table 10, 
ance and in
nce and rep
ases reputa
nd leadersh
ct reputation

al Sciences Jou

ows very g
.958) > .95,

A (0.071), is 

ndex), a no
1 and degre

point, and ou

index, the le
bove the lim
each confid
ples than 87

8 and 0.05 
retical mod
retical mod

tural Equati

utation 

oApp 

SerQua 

dership 

rkEnv 

Resp 

each result
ncreases it.
putation. Re
ation. The v
hip, workp
n through f

ournal          

good fit in
, which mea
below 0.08

ormalized fi
ee of freedo
ur study sho

east number
mit. Hoelter
dence interv
79.  

are very clo
del covaria

del is approp

ion Model E

Estimat

.44 

.68 

.28 

.75 

.85 

.90 

ting factor 
. Also, the
eputation inc
variables o

place enviro
financial pe

                 

ndices base
ans perfects
8. 

it index, wh
om is added
ows perfect 

r of answer
r index valu
val. This mo

ose, this sho
ance matrix
priate for th

Estimation R

e S.E. 

.098 

.157 

.095 

.16 

.14 

.16 

has a signi
ere is a sig
creases fina
f emotiona
onment, an
erformance.

       2015, Vo

d on an in
 fitness. Als

hen NFI sa
d to the mo
fitness with

s must be 8
ues of .05 

odel is tested

ows a good
x and the 
e sample da

Results 

C.R. 

4.550 

4.398 

0

0

3.019 0

4.63 0

5.80 0

5.59 0

ficant and i
gnificant re
ancial perfo
al appeal, p
nd social a

The road m

olume: 1 

ndependent
so, the appr

amples are 
odel. There 
h a .945 TL

879. Out mo
and .01 sh
d with a con

d fit. The ve
sample co

ata. 

p 

0.00* 

0.00* 

0.01* 

0.00* 

0.02* 

0.00* 

important e
elationship 
ormance as f
product and
and enviro
map of var

61

t model. 
roximate 

small in 
isn't any 
I.  

odel with 
how how 
nfidence 

ery small 
variance 

effect on 
between 
financial 

d service 
onmental 
riables is 



  

62 

 

Figure

5. CON

This stu
percepti
universi
financia
model t

Accordi
corpora
of a pos
of corpo

Structur
perform
corpora
social a
emotion
perform
organiza
quality, 
instituti
commit
the resu
respons
Workpl

 

 
Impa
Case

e 2. Relation

NCLUSION

udy is conce
ion of corp
ity's percei
al performa
o determine

ing to the 
ate reputatio
sitive corpo
orate reputa

ral equatio
mance and c
ate reputatio
and environ
nal appeal h

mance. Toda
ation in its
which can

on (Singh,
ment are co

ults of struc
ibility has t
ace enviro

act of Percept
e of a Foundat

nship betwe

N 

erned with a
porate repu
ved reputat

ance represe
e its relation

findings of
on in higher
orate reputat
ation. 

on modelin
corporate re
on is positiv
nmental resp
have been 

ay, financial
s field of o
nnot be see
 2006). Th
onsidered m
ctural equat
the biggest 
nment (85

ion of Corpor
tion University

een Corpora

a service-pr
utation on 
tion are pu
enting econ
nship with t

f the study,
r education, 
tion is 3.41

ng confirms
eputation. T
ve. In additio
ponsibility, 
concluded 
l indicators 

operation. V
en but can 
herefore, v

more import
ion modelin
impact on 

%), vision 

rate Reputatio
ty 

ate Reputati

 

roducing pri
economic 

ut in an or
nomic outpu
the other dim

, the answe
were found
 in a scale 

s that ther
This relation
on, the com
workplace 
to influenc
 are no long

Values such
be detected

values such 
tant than fin
ng, with a w
corporate r
 and leade

n in Higher E

on Percepti

ivate univer
output. Fir
rder of imp
ut is analyz
mensions. 

ers to the q
d to be 4.15
evaluation,

re is a re
nship betwe

mponents of 
environme

ce corporate
ger sufficie
h as ethics,
d, play an 

as social 
nancial perf
weight of 9
reputation t
ership (75%

ducation on F

on and Fina

rsity in anal
rst of all, c
portance. O
zed with a 

questions, w
5 on average

4.15 mean

elationship 
een financia
corporate r

ent, vision a
e reputation

ent in positio
, transparen
important r
responsibil

formance. A
90%, enviro
hrough fina

%), emotio

Financial Perfo

ancial Perfo

lyzing the e
components

On the othe
structural 

which show
e. If the low

ns a high pe

between f
al performa
reputation in
and leaders
n through f
oning a bus
ncy, reputat
role in defi
lity and em

As can be se
onmental an
ancial perfo

onal appeal

ormance: The

 

ormance 

effects of 
s of the 
er hand, 
equation 

w overall 
wer limit 
erception 

financial 
ance and 
ncluding 
ship, and 
financial 
siness or 
tion and 

fining an 
motional 
een from 
nd social 
ormance. 
l (68%), 

 



E 

Eurasian 

 

financia
corpora

Accordi
partners
creating
way to 
expecta
attention
As envi
tools fo
the pro
Therefo
effectiv
Siegel, 
higher 
Turkey,
relation
perform
1997; S

Both st
between
to be a
recogniz
environ
other jo
competi
adminis
the orga
be a pa
instituti

A good 
on shor
manage
Defined
credible
positive
studies 
business
have be
2003). 

 Academy of S

al performa
ate reputatio

ing to Fetta
s. Today, i
g value-adde

maximize
ations of sta
n not only 
ironmental 

or companie
ofitability o
ore, costs a
ely, which 
2001). Mor
awareness 
, America, S

nship betwe
mance in bu

aleh et al., 2

tudents and
n their value
a proud me
zed by the 

nment develo
obs (Sayle an
itive envir
strative staff
anization, w
art of an or
on and agai

corporate r
rt-term pro

ement. Also
d as an idea
e and attrac
e relationshi

have tried
ses and the
een found t

 Sciences Socia

ance (44%)
on. 

ahoğlu (201
it is becom
ed activities

e profits is
akeholders. 
to financial
and social 

es, social re
of the instit
are reduced
adds to cor

reover, educ
of reputati

Spain and M
een enviro
sinesses (Fe
2011). 

d employees
es and the v
ember of a
members o
op disbelief
nd Yaşaroğ

ronment, d
ff, will reduc
which will in
rganization 
in will contr

reputation c
ofits (Tucke
, it parallels

a made up o
ctive future 
ip with bot
d to determ
 common c
to be better

al Sciences Jou

) and quali

3), stakeho
ming increa
s for the soc
 to engage
In addition

l returns bu
responsibi

sponsibility
tution, and 

d, a compet
rporate repu
cational ins
ion. Many 

Malaysia cov
onmental a
ettahoğlu, 2

s of an aca
values of the
an institutio
of the societ
f and dissati
ğlu, 2007; T
dissatisfactio
ce the quali
nfluence the

appreciate
ribute to its 

can be built
er and Mel
s with the po
of organizat

for an inst
th financial 
mine the f
characteristi
r than othe

ournal          

ity of prod

olders of pr
asingly diff
ciety. At thi
e in social
n, when ma
ut also to en
ility activiti
y activities i
d have a po

titive adva
utation (Co
stitutions wh

studies co
vering diffe

and social 
2013; Mont

ademic inst
e organizati

on which h
ty. Employ
isfaction tow

Tucker and M
on of emp
ity of servic
e financial p
ed by the s
 reputation 

t by making
lewar, 200
ower of vis
tional resou
titution, vis
and non-fi

financial p
ics in vision
ers in long-

                 

ducts and s

ofit seeking
ficult for b
is point, bus
l responsib
aking invest
nvironmenta
ies are also
increase the
ositive effe
ntage is ga
rnel and Sh
hich are no

onducted in
erent period

responsibi
tabo et al., 

titution wan
ion. It is a l

has a reputa
ees who are
ward their e
Melewar, 20
ployees, pa
ce and adve
performanc
society will
through fin

g long-term
5). This, h
ion and lead

urces and sk
sion is foun
inancial per
performance
nary compa
-term financ

       2015, Vo

services (28

g businesses
businesses t
sinesses reco
bility activi
tment decis
al, social an
o considered
e demand fo
ect on fina
ained and r
hapiro, 1987
t profit orie

n different 
ds have dem
ility practi
2007; Prest

nt to have 
ot easier for
ation than 
e not satisfi
employers a
005). Today
articularly 
rsely affect
e. Similarly

increase th
nancial perfo

m forecasts r
however, re
dership of th
kills and poi
nd, in many
rformance. 
e and prod
anies, and v
cial perform

olume: 1 

8%) also in

s are not on
to survive 
ognize that 
ities and m
sions, inves
nd ethical c
d to be adv

for participa
ancial perfo
resources a
7; McWilli
ented should
countries, 

monstrated a 
ices and f
ton and O '

a certain h
r these stak
of one tha

fied with th
and start loo
y, in an incr

of academ
t the produc
y, students' 
the demand
ormance.  

rather than 
equires a p
he manager
inting to a 

y studies, to
Accordingl

duction of 
visionary co
mance (Ere

63

nfluence 

nly their 
without 
the only 

meet the 
stors pay 
oncerns. 
vertising 

ation and 
ormance. 
are used 
ams and 
d have a 
such as 
positive 

financial 
Bannon, 

harmony 
keholders 
at is not 
eir work 
oking for 
reasingly 
mic and 
ctivity of 
desire to 

d for the 

focusing 
proactive 
rial staff. 
realistic, 
o have a 
ly, many 

various 
ompanies 
en et al., 



  

64 

 

Emotion
instituti
reputati
reliable 
differen
on diffe
with po
of conc
psychol

As an in
perform
situation
in order
and othe
employ 
provide 
services
influenc
output. 

Carmeli
has on c
services
instituti
especial
quality 
directly 
out to b

One of 
mutuall
have a p
the eye
universi
instituti
various 
be willi
services
together
perform

As a res
analyze
reputati

 

 
Impa
Case

nal appeal e
on, and the
on are expe

and respe
ntiate agains
erent themes
otential clien
cepts such 
logical mon

ndicator of 
mance can a

n. Financial
r to decide 
er resources
qualified a
 a variety 
s requires f
ce corporat

i and Tishle
corporate re
s and stand
on's reputat
lly for indiv
standard in

y impact the
e the lowes

the finding
y affect eac
positive infl
es of stake
ities and st
on will be p
organizatio

ing to prov
s without s
r with thei

mance (Nevi

sult, it is po
d in this st
on. Therefo

act of Percept
e of a Foundat

expresses to
eir respect, 
ected to insp
ectable enti
st their com
s. As for hig
nts, some fo
as entrepr

nopoly in the

an instituti
also be cha
l performan
on future in
s (Özdoğan

academic an
of scholars

financial str
te reputatio

er's study (2
eputation. P
ding behind
tion. Produ
viduals who
n products 
e organizati
t factor in th

gs of the re
ch other.  Fo
fluence on fi
eholders w
tudents. No
preferred. E
ons and bus
ide financia
seeking pro
ir fixed as
ille et al., 20

ossible to sp
tudy. Howe
ore, each an

ion of Corpor
tion University

o what exten
admiration 
pire good fe
ities (Alnıa

mpetitors in 
gher educat
ocus on onl
reneurship 
e market. 

ional financ
aracterized 
nce indicato
nvestments 
n, 2006). In 
nd administr
ships to stu
rength. As 

on through 

2005) puts fo
Providing h
d them unti
ct and serv

o make the 
and servic

ion's financ
he analysis 

esearch is t
ombrun (19
financial per
will create 

matter how
Eager to be a
sinesses, ass
al resources
ofit.  Studie
sets and re

005; Tonus 

peak of a po
ever, what 
nd every fa

rate Reputatio
ty 

nt people in
and trust i

eelings both
açık et al.,

terms of c
tion institut
ly certain d
and so on

cial structur
as an indic

ors are utiliz
and financi
terms of a 

rative staff, 
udents on 
a result of
financial p

forward the 
high-quality,
il the end 

vice quality 
purchase (A
ces and co

cial structur
in affecting

that financi
996) sugges
rformance. 
a bond b

w high the 
a stakehold
sociations, p
s and coop
es argue th
esource ass
and Thesis,

ositive corp
is importa

actor of cor

n in Higher E

n general ha
n that instit

h in stakeho
, 2010). To
urrent dema
ions, in ord
isciplines w
. By doing

re, investme
cator of an
zed to asses
ing, and to 
higher educ
take part in
easier cond

f the analys
performance

positive eff
, innovative
of business
is a signifi

Alnıaçık et 
ontinuously 
re and incre
g financial p

ial perform
ts that a po
The percep
etween bu
monetary 

der of an ins
professiona
eration for 
hat intangib
signment e
, 2013). 

porate reput
nt is to en
rporate repu

ducation on F

ave positive
tution. Busi

olders and th
o do this, 
and in the m

der to create
while others
g so, they 

ent integrity
n institution
ss the histor
ensure effe

cation instit
n social resp
ditions, and
sis, other fa
e which re

fect product
e and good-
s will posit
icant compo
al., 2010). A
improving

ease expend
performance

ance and c
sitive corpo

ption of a po
sinesses an
value of th
titution with
l organizati
the produc
ble reputat

efforts will 

ation for th
sure the su
utation exam

Financial Perfo

e feelings to
inesses with
he general p

institution
market by 

e an emotion
s highlight a

try to est

y and risk, f
n's overall f
ry of the in

ective use o
tution, being
ponsibility p
d ensure qu
factors are f
epresents e

t and service
-value prod
tively influ
onent of rep
As setting a

g the stand
diture, it ha
e. 

corporate re
orate reputa
ositive repu
nd custome
he education
th a high rep
ions, and so
ction of edu
tion for bu

improve f

he private un
ustainability
amined in th

ormance: The

oward an 
h a high 
public as 
s try to 
focusing 
nal bond 
a variety 
tablish a 

financial 
financial 

nstitution 
f human 
g able to 
projects, 
uality of 
found to 
conomic 

e quality 
ducts and 
uence an 
putation, 
a certain 

dard will 
as turned 

eputation 
ation will 
utation in 
ers, and 
n is, the 
putation, 
o on will 
ucational 
usinesses 
financial 

niversity 
y of that 
he study 

 



E 

Eurasian 

 

must be
findings
each oth
will lea
breakdo
skilled w

Profit s
competi
literatur
to tackl
enough.

Today, 
market 
organiza
employm
educatio
the subj
continui
regard, 
services
positive
quantita
increase
capacity
have its
capacity
which, i
higher q
Also, th
growth 
the effe
corpora
econom
 
 

 Academy of S

e paid great
s show us t
her. Howev
ad to deteri
own in pro
workers and

seeking org
itive enviro
re of public 
e the issue 
. 

corporate re
economy 

ations whic
ment servi
on institutio
ject of this
ity of the s
differentiat

s narrows d
e reputation
atively and 
ed fixed cap
y and its sus
s positive in
y and qualit
in turn, incr
qualificatio
he developm
of national 

ects of perc
ate reputatio
mics, not onl

 Sciences Socia

t attention a
that corpor

ver, it is har
ioration in 
ducts and 
d less succe

ganizations 
nment attac
relations an
only on a m

eputation ha
(Tucker an
ch exist in
ices withou
on which ha
s study. Per
service for 
ting between
down the is
n not onl
qualitativel
pital invest
stainability,
nfluence on
ty in institu
reases the v
ns, the stru
ment of hu
economy b

ception of 
on needs to
ly in public 

 

al Sciences Jou

and deviatio
ate reputati
rd to win b
the organiz
services, re
ssful studen

which striv
ch a particul
nd managem
micro scale 

as become o
nd Melewa
n the econ
ut generati
as reached a
rception of 
non-profit 
n non-profi
ssue. From 
y increase
y. The resu
tments, stro
, in other wo
the country

utions with 
volume of em
ucture of em
uman capita
but also lon
corporate r
 be dealt w
relations an

ournal          

ons from th
ion and the

but easy to l
zation's fin
eduction in
nts in the lo

ve to be di
lar importan
ment has giv

and in part

one of the m
ar, 2005). 
nomy with 
ing profit. 
a certain sca
f corporate 
organizatio

it and for-pr
a broader 

es an insti
ulting sense 
ong financia
ords, maint
y's econom
high corpo
mployment
mployment
al through 
ng-term eco
reputation 

with in a wi
nd managem

                 

he positive l
e said facto
lose corpor
ancial indic

n social sen
ng-run. 

ifferent and
nce to corpo
ven wider c
ticular for p

main determ
Evaluated 
their volu
Among p

ale with its 
reputation 

ons engaged
rofit busine
macroecon

itution's hu
of confiden

al ratios, in
taining a po

my on a mac
orate reputat
t. As better-
t will also 
better educ
nomic deve
on countrie
ider range 

ment. 

       2015, Vo

line should 
rs directly 
ate reputati
cators in th
nsitivity, em

d visionary 
orate reputa
overage to t

profit seekin

minants of c
on a micr
me of pro

private univ
educational
is importan

d in econom
sses which 

nomic point
uman and 
nce, increas
ncreased vis
sitive corpo

cro level. Im
tion lead to
-educated in
change in 

cation will 
elopment. In
es' macroec
of areas wi

olume: 1 

be minimiz
and indirec

ion. Lost re
he short-run
mployment 

in an incr
ation. There
the topic. H
ng business

competitiven
ro scale, th
oduction va
versities, a
l services w
nt for ensu

mic activity
produce go

t of view, 
physical 

sed human c
sion and le
orate reputa
mproved pro
o economic 
ndividuals w
qualitative 
not only m
n this regar
conomic ou
ithin the sc

65

zed. The 
ctly feed 
eputation 
n, and a 
of low-

reasingly 
efore, the 
However, 

es is not 

ness in a 
here are 
alue and 
a higher 

was made 
uring the 
y. In this 
oods and 
a higher 
capacity 

capacity, 
adership 

ation will 
oduction 
growth, 

will have 
aspects. 

mean the 
rd, given 
utcomes, 
cience of 



  

66 

 

 A
ö
E

 A
C

 B
P

 C
o
R

 C
m
2

 C
f

 C
F

 D
p

 D
b

 D
N

 E
b
D

 F
i

 F
H

 F
s

 F
r

 F
m
2

 F
b

 G

 G
g

 

 
Impa
Case

ALNIAÇIK,
önemi demo
Enstitüsü De

ARGENTI, 
Corporate R

BÜYÜKÖZT
Pegem Yayın

CARMELI, 
organization
Reputation R

CHENG, E. 
model testin
20(7), 650-6

CISCO (200
from http://w

CORNEL, B
Financial Ma

DOORLEY,
public relatio

DOWLING,
brand.  Austr

DOWLING,
NY: Oxford 

EREN, E., A
bütünleşme 
Dergisi, 4 (1

FETTAHOĞ
ilişki: İMKB

FOMBRUN
Harvard Bus

FOMBRUN
social monit

FOMBRUN
reputation qu
1-4. Retrieve

FOMBRUN
multi-stakeh
255. 

FOMBRUN
build winnin

GEÇİKLİ, F

GIBBS, P., 
guide to prom

act of Percept
e of a Foundat

, E.,1Alnıaçı
ografik özell
ergisi,13(23)

P. (2000). 
eputation Re

TÜRK, Ş. (
nları. 

A. and T
nal performa
Review, 8(1)

W. L. (2001
ng for manag
667. 

07). Educatio
www.cisco.co

B. and SHA
anagement, 1

,  J. and GA
ons and corp

, G. R. (199
ralia: Longm

, G. R. (200
UniversityP

ALPKAN, L
ve dışsal o
), 55-70. 

ĞLU, S. (201
B’ye yönelik 

, C. J. (1996
siness Schoo

, C. J. (1998
ors. Corpora

, C. J. and 
uotient, The
ed from http:

, C. J., GAR
holder measu

, C. J. and V
ng reputation

F. (2008). Ha

and KNAPP
moting cours

ion of Corpor
tion University

RE

ık, Ü. and G
liklerden etk
, 93-114. 

Branding B
eview, 3(2), 1

2012). Sosy

TISHLER, 
ance: An em
, 13-20. 

). SEM bein
gement devo

on and econo
om/web/strat

APIRO, A. 
16(1), 5-14.

ARCIA, H. F
porate commu

94). Corpora
man Publishin

2). Creating 
Press. 

L. and ERGÜ
odaklanma 

13). İşletmele
bir uygulam

6). Reputatio
l Press. 

8). Indices of
ate Reputatio

FOSS C. B
Gauge: New

://www.repu

RDBERG, N
ure of corpor

Van RIEL, C
ns. NJ: Pearso

alkla ilişkiler 

P, M. (2002)
ses, departme

rate Reputatio
ty 

EFERENC

GENÇ, N. (20
kilenmekte m

B-schools: R
171-179. 

yal bilimler 

A. (2005). 
mprical inves

ng more effec
olopment res

omic growth:
tegy/docs/ed

(1987). Cor

F. (2011). Re
unication. 2n

ate reputatio
ng. 

g corporate r

ÜN, E. (2003
düzeylerinin

erde sosyal s
ma. Sosyal ve 

on: realizing 

f corporate r
on Review, 1

B. (2001). Th
wsletter of W

utationinstitut

N. A. and SE
rate reputatio

C. (2004). F
on Education

ve iletişim. 

). Marketing
ents and inst

n in Higher E

CES 

010). Kurum
midir? Balıke

Reputation m

için veri an

Perceived 
stigation of 

ctive than mu
searc. Journa

: From the 1
ducation/eeg_

rporate stak

eputation ma
nd Ed., NY: R

ons: Strategi

eputations: I

3). Kültürel b
n performan

sorumluluk i
Beşeri Bilim

value from 

eputation: A
(4), 327–340

he reputatio
Worldwide C
te.com/frame

EVER , J. (2
on. Journal o

Fame & Fort
n. 

İstanbul: Be

g higher and 
titutions. Lon

ducation on F

msal itibar bil
esir Ünivers

management 

aliz el kitab

organizatio
industrial en

ultiple regres
al of Manag

9th to the 21
_what_resear

eholders an

anagement: T
Routledge. 

ies for deve

Identity, ima

boyutlar olar
nsa etkileri. 

ile finansal p
mler Dergisi, 

the corporat

An analysis o
0. 

n quotient, p
Communicati
es/press/01_

2000). The re
of Brand Man

tune: How s

ta Yayınları.

further educ
ndon: Kogan

Financial Perfo

leşenlerinin 
sitesi Sosyal 

for MBA p

bı. 17th Ed.,

onal reputat
nterprises. C

ssion in pars
gement Deve

1st century. R
rch_ says.pd

nd corporate 

The key to s

eloping the c

age and perf

rak işletmele
Doğuş Ün

performans a
, 5(2), 515-52

te image. Ca

of media rank

part 1: deve
ions Researc
15_ 14_GUA

eputation qu
nagement, 7

successful co

.  

cation: An e
n Page. 

ormance: The

algılanan 
Bilimler 

programs, 

 Ankara: 

tion and 
Corporate 

imonious 
elopment, 

Retrieved 
df 

finance. 

uccessful 

corporate 

formance. 

erde içsel 
niversitesi 

arasındaki 
24. 

ambridge: 

kings and 

eloping a 
ch, 14(3), 
AGE.pdf 

uotient: A 
(4), 241–

ompanies 

educator's 

 



E 

Eurasian 

 

 G
Ö

 H
b

 K

 K
D

 M
f

 M
r
M

 N
a
3

 O
S
B

 O
e
A

 Ö
E

 Ö
(
S

 P
E

 P
r

 R
O

 R
A

 R
p

 S
r
e

 S
y

 S
s
M

 S

 Academy of S

GRUNIG, E
Özsayar) İsta

HERBIG, P
brand succes

KADIBEŞE

KUYUCU, 
Danışmanlık

McWILLIAM
firm perspec

MONTABO
reporting, en
Managemen

NEVILLE, B
and the socia
39(9/10), 11

OKTAR, Ö
Süleyman D
Bilimler Ens

Oxford Metr
education. R
A-Z/Finance

ÖZEKİCİOĞ
Educational 

ÖZDOĞAN
(outsourcing
Sosyal Bilim

PANG, N. S
Educational 

PRESTON, 
relationship.

RAYNER, 
Opportunitie

REISINGER
Application 

ROBERTS, 
professional 

SALEH, M
relationship 
emerging ma

SAYLI, H. a
yönelik bir d

SCHERMEL
structural eq
Methods of P

SOLMAZ, B

 Sciences Socia

E. J. (2005)
anbul: Rota Y

. and MILE
ss. Journal of

GİL, S. (200

B. A. (200
k Yayınları. 

MS, A. and 
ctive. The Ac

ON, F., SROU
nvironmental
t, 25, 998-10

B. A., BELL
al performan
84-1198. 

.F. and ÇA
Demirel Üni
stitüsü Dergi

rica (n.d.). Pr
Retrieved fro
e-Office/Nati

ĞLU, S. ALT
Studies, Vol

, O. N. (2006
g) ve finansal
mler Enstitüsü

S. K. (1996
Administrati

L. and O’B
 Business an

J. (2003).
es. Chicheste

R, Y. and T
in tourism. T

D. (2009). 
literature. R

., ZULKIFL
between cor
arket. Asia-P

and UĞURL
değerlendirm

LLEH-ENGE
quation mod
Psychologica

B. (2006). Kr

al Sciences Jou

. Halkla iliş
Yayınları. 

EWICZ, J. (
f Consumer M

06). İtibar yö

3). Kurumla

SIEGEL, D
cademy of M

UFE, R. and 
l managemen
014. 

L, S. J. and M
ns- financial p

RIKÇI, İ.H.
versitesi’nde
si, 1(15), 127

rotecting you
om http://ww
ional-Higher

TUĞ, F., SÜ
lume 9, Issue

6). Otel işlet
l performans
ü Turizm İşle

). School va
ion, 34 (2), 6

BANNON, 
nd Society, 3

Managing
er, England: J

TURNER, L
Tourism Man

Reputation m
Retrieved from

LI, N. and 
rporate socia
Pasific Journa

LU, Ö. Y. (20
me. Süleyman

EL, K. and
dels: Tests o
al Research O

rizde İtibarın

ournal          

şkiler ve ile

1993). The 
Marketing, 1

önetimi. İstan

arda başarılı

D. (2001). Co
Management R

NARASIMH
nt practices 

MENGÜÇ, B
performance

. (2012). Fa
e bir araştır
7-149). 

ur most impo
ww.gonzaga
rEd-BrandRe

ÜMER K.K., 
e 1, Decemb

tmelerinde fa
s üzerine etki
etmeciliği A

alues and te
64-8. 

D. (1997). 
6(4), 419-42

g Reputatio
John Wiley &

L. (1999). S
nagement, 20

management
m www.thek

MUHAMAD
al responsibil
al of Busines

007). Kurum
n Demirel Ün

d MOOSBRU
f significanc
Online, 8(2),

n Yönetilmes

                 

etişim yönet

relationship 
10(3), 18-24.

nbul: MediaC

ı ve etkin i

orporate soci
Review, 26(1

HAN, R. (20
and firm per

B. (2005). C
e relationship

arklı paydaşl
rma. Süleym

ortant asset r
.edu/campus
eputationWh

The Internat
er 2014, pp.1

aaliyet alanla
ileri,(Doktor

Anabilim Dalı

eachers’feelin

The corpor
29. 

onal Risk: 
& Sons. 

Structural eq
0, 71-88. 

t for educati
knowledgepa

D R. (2011
lity and corp
ss Administr

msal itibar ve 
niversitesi İİB

UGGER, H
ce and descr
, 23-74. 

si. Selçuk İle

       2015, Vo

timinde mük

of reputatio
 

Cat Yayınları

tibar yönetim

al responsib
1), 117-127. 

007). An exam
rformance. J

Corporate rep
p. European J

lar açısından
man Demirel 

reputation ma
s+resources/O
hitePaper.pdf 

tional Journa
1-9. 

arı açısından 
ra Tezi, Doku
ı, İzmir). 

ngs: A Lisre

ate-social fi

Curbing T

quation mod

ion a review
artnership.com

). Looking 
orate financi

ration, 3(2), 1

yönetsel etik
BF Dergisi, 

H. (2003). E
riptive good

tişim, 4(3), 6

olume: 1 

kemmellik (

on and cred

ı. 

imi. İstanbul

bility: A theo

mination of c
Journal of O

putation, stak
Journal of M

n itibar algı
l Üniversites

management f
Offices-and-
f 

al Of Interdis

dış kaynak k
uz Eylül Üni

rel model. Jo

inancial perf

Threats, Le

deling with 

w of the aca
m  

for evidenc
ial performa
165-190. 

k ilişkisinin 
12(3), 75-96

Evaluating th
dness-of-fit m

65-72. 

67

(trans. E. 

dibility to 

l: ARGE 

ory of the 

corporate 
Operations 

keholders 
Marketing, 

ılamaları: 
si Sosyal 

for higher 
Services-

sciplinary 

kullanımı 
iversitesi, 

ournal of 

formance 

everaging 

LISREL: 

ademic & 

ce of the 
ance in an 

analizine 
6. 

he fit of 
measures.  



  

68 

 

 Ş
S
D

 T
d
D

 T
t

 Y
ş

 Y
y
D

 

 
Impa
Case

ŞATIR, Ç. 
Sağlık hizme
Dergisi, 5(2)

TONUS, H
değerlendirm
Dumlupınar 

TUCKER, L
threat and m

YILMAZ, V
şikayetlerine

YILMAZ, V
yapısal eşitl
Dergisi, 2, 1

act of Percept
e of a Foundat

and SÜMER
eti üreten bir
), 15-25. 

H. Z. and
melerindeki 

Üniversitesi

L. and MELE
manageability

V. and ÇE
e uygulanma

V., ÇELİK, 
lik modeller
71-184. 

ion of Corpor
tion University

R F. E. (20
r kamu kurum

d TEZ, H
farklılığın 

i Sosyal Bilim

EWAR, T.C. 
y of anti-corp

ELİK, E. (2
sı. Anadolu Ü

H.E. and E
riyle araştırı

rate Reputatio
ty 

008). Kurum
munda iç pay

. Ö. (201
sosyal ve 

mler Dergisi

(2005). Cor
poratism. Cor

2004). LISR
Üniversitesi 

EKİZ, H. (20
ılması: özel 

n in Higher E

m itibarının b
ydaşlar itiba

13). Farklı 
finansal 

, 35, 1-12. 

rporate reputa
rporate REpu

REL ile yap
Sosyal Bilim

006). Kurum
ve devlet b

ducation on F

bileşenleri ü
rı nasıl algılı

paydaşların
performans 

ation and cri
utation Revie

pısal eşitlik
mler Dergisi,

ma bağlılığı 
bankası örn

Financial Perfo

üzerine bir a
ıyor?. Selçuk

n kurumsa
algılarıyla 

isis managem
ew, 7(4), 377

k modelleri:
,4(1), 77-90. 

etkileyen fa
neği. Sosyal 

ormance: The

araştırma: 
k İletişim 

al itibarı 
ilişkisi. 

ment: The 
7-387. 

 tüketici 

aktörlerin 
Bilimler 

 


